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Objectives of the surveys
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f access to finance for
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Secondary objectives
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European surveys / local surveys
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t European findings to
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Il local surveys give different



e local contexts are all different

The local surveys give information on
the response of local businesses to the
aalysis of the actual
| level
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e Differences between retail trade and other sectors
e Main source of funding: bank loans and leasing
No much change in bank conditions

nancial partnerships (14-

t has good image
support at local/regional



Possible actions

Consolidate support network
network

pporting partnerships
businesses with high



Galati

Access to finance: grants, bank loans, leasing
rt employment
artners

ilable than before

e deteriorated (rates, grace
plexity)



Possible actions

- Support businesses in preparing their loan
sessions, individual

INn preparing
sessions, individual
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Targeted businesses: micro and self employed
resources, loans and grants
rantee fund but good image

services
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Possible actions

Reinforce training and individual advisory ser
nding
rces

local stakeholders
upport)



Gliwice

Fascination for EU funds

cess to EU funds

organisations not efficient
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Possible actions

Develop |nformat|on campaigns on existing sources
ith other involved partners

S
t schemes
f giving incentives to
of existing
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Maribor

Unusual results
uity, loans, grants,



Re-target the survey to design adequate



Reims

Targeted businesses: micro and self employed
loans, grants, leasing
ervices but low visibility

and information on
s at all stages of business



Possible action

The survey confirms the necessity of
Isting support
nisations to increase

In accordance with the



The local contexts are all different

formation on the response
local situations = analysis
local level

ended
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